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CHINA TRAVEL APPS IN THE SPOTLIGHT:
EXPLORE THE MODERN TREND OF TRAVELING IN CHINA

The travel market in China is beginning to show signs of recovery with regular epidemic control
measures in place. According to the Ministry of Culture and Tourism, China saw a total of 230 million
domestic tourist trips during the Xlve-day Labour Day holiday in 2021, marking a year-on-year rise
of 119.7 percent which illustrated a robust recovery in China’s tourism market.

Based on iAudience data, we have tracked and pro[X/led Chinese netizens who browsed diXlerent
China travel apps, highlighting their audience proX|les, preference and online behaviors as to
generate insightful information for marketers to tap into the massive Chinese tourism market.
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“Indicates the corresponding key takeaways derived from the related insights using iAudience Source: iAudience Data as of Aug 2021



KEY INSIGHTS ON CHINESE AUDIENCE
BROWSING TRAVELING AND RELATED TOPICS
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ﬁ ﬁ ﬁ' @ﬂ The majority audience of China travel
a

ops is Male Adult (25-54).

i 4

Audiences are interested in areas
@2 related to “Travel & Hotel” and
“Transportation & Ticket".

Audiences are tending towards
@3 spending their holidays on scenic

spots with historical & cultural

values and natural scenery.

n light of the ongoing COVID-19

@4 pandemic situation, audiences prefer
domestic travel, Dujiangyan and
Sanya are their popular destinations.
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IAudience is a market-intelligence platform
to provide real-time insights of the target
audiences in China.
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