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CHINA'S GREATER BAY AREA IN THE SPOTLIGHT:
TAPPING INTO NEW GROWTH OPPORTUNITIES
IN THE GREATER BAY AREA

The Guangdong-Hong Kong-Macau Greater Bay Area (“GBA”) comprises of two Special Administrative
Regions of Hong Kong and Macau, and nine municipalities in Guangdong Province. The Greater
Bay Area initiative is a national strategic project driven by economic reform, innovation, increased
connectivity and integration, with a view to developing an international first-class bay area ideal
for living, working and travelling.

Based on iAudience data, we have tracked and profiled Chinese netizens who followed “Greater
Bay Area”, highlighting their audience profiles, preference and online behaviors to provide profound
insights for marketers in capitalizing on the enormous business opportunities in the Greater Bay Area.
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“Indicates the corresponding key takeaways derived from the related insights using iAudience Source: iAudience Data as of Mar 2021

KEY INSIGHTS ON CHINESE AUDIENCE FOLLOWING
THE GREATER BAY AREA AND RELATED TOPICS

Finance and Medical are the main
focuses for male audiences in the
@Q @ ﬂ GBA, while female audiences are
more engaged with the topics on
Dining and Entertainment.

Maijority of the Tech and Medical
@2 Startup Entrepreneurs in the
GBA are Mature Adults (35-44).

Transportation Arrangements
@3 in the GBA is the top concern for
Chinese audiences.

Audiences pay most attention to
@4 the developments of Dongguan,
Macau and Shenzhen in the GBA.
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IAudience is a market-intelligence platform
to provide real-time insights of the target
audiences in China.
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